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ASSIGNMENT
Increase national market share in a growing 

segment of the product category and 
introduce a new flavour. 

CHALLENGE
Overcome low brand awareness in an 
overcrowded market and build buzz.

OBJECTIVE
Reposition brand by creating a more engaging 

product experience. 
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LIFE HAPPENS, WHEN YOU

AUGMENTED REALITY (A.R.) 
product activation via Snapchat A.R. filter.
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O.O.H. BILLBOARD mystery reveal 
completes the headline

O.O.H. BILLBOARD mystery reveal 
with Snapchat engagement
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ASSIGNMENT
Toronto Retail Group, looking to clear out older 

model cargo vans for the end of the year.

CHALLENGE
To change the misperceptions that this vehicle 
is more cost efficient over the course of it’s life.

OBJECTIVE
To get small business owners to understand 
the value and quality that owning this vehicle 

has as well as go for a test drive. 
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O.O.H. BILLBOARD
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O.O.H. BILLBOARD
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ASSIGNMENT
Rework an award winning campaign to 

creativiely capture the brand.

CHALLENGE
To come up with a simple headline that must 

connect directly to the products’ label.

OBJECTIVE
To visually tie the brands’ iconic label to their 

loyal target audience.
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KNOB CREEK 
Campaign 

Exercise
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Unparalleled, unapologetic, 
uncompromised. One of 1.

PRINT
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No amateur hooch.
Made by master distillers.

PRINT
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Some stories get reshaped, 
reimagined, rewritten.
Legends are best re-told.
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So many ways to measure. 
One way to enjoy.
Drink Responsibly.

PRINT
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ASSIGNMENT
To highlight the different opportunities to use 

the product and stay true to the brand.

CHALLENGE
Change brand perception of this delicious 

flavorful indulgence.

OBJECTIVE
Show that this a fun item to include when 

choosing a snack pairing. 
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 “How could this be, I swore
   there was more!”

The Dip you can swear by!

No matter the time of day, week or month, 
when you realize you’re out of your go to dip there’s 
no other alternative but to go get some more. 

heluvagood.com

PRINT
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“Unbelievable, He Finished it  
without me!” 

“That’s the last time I share my snacking secrets 
with him. Now I have to find a new hiding place!”

The Dip you can swear by!heluvagood.com

PRINT
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The Dip you can swear by!

As the presenting sponsor, 
the first 100 registrants with 
$500+ in pledges will receive 
a signature Heluva Good! 
plush robe at the event.

heluvagood.com

EVENT SPONSORSHIP/ DIGITAL AD
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ASSIGNMENT
Create a DM execution for the Canadian 
branch of this International relief NGO. 

CHALLENGE
On a limited budget create a meaningful 

engagement piece when asking Canadian 
donors to continue supporting.

OBJECTIVE
By including tangible examples of some of the  

primary suplies and services provided this would 
create a more direct connection to cause. 
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Direct Mail

Digital/SocialCopy: David Cooper
AD: Jin Park  
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Direct Mail 3D insert Unique tangible engagement 
piece to encourge donors


